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Your Benefits at a Glance Inferconnection
onsulting

Benefits

v" You will receive an overview of the overall market in addition to
individual market segments.

v A detailed representation of the key markets by country and forecasting
until 2020 based off on our econometric forecast model.

v" Awareness of market position and development during the last two
years in comparison with major competitors and with respect to:
e Total Market
* Regional Markets
*  Product groups
*  Customer Segments
e Distribution Channels

V" Information about the most important Factors of Influence

v Graphic representation, interactive charts and tables which allow rapid
application and utilization of the provided data.

© Interconnection



1C

|IC Market Tracking® Home Fitness Equipment Inferconnection |
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Market Structure

Italy Germany France Spain UK

Product Groups Distribution Channel

Cardiovascular Systems Strength Systems Specialized Dealers
Treadmills Single station E-Tailers
All cross trainers/ Elliptical/Stepper Multi-station Mass Market & Other
Spinning bikes Plate loaded systems
Cycles and Ergometers Benches, racks
AMT
All others

For each segment the total market and market shares of the top players for the last two years and forecasts for the
next three years are available in the study
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Definition and Demarcation '"*er%’“"eﬁ*iOﬂ
onsulfing

;’? Definitions |

Cardio Vascular Systems

Gt [ All forms of spinning machines

Cycles and Ergometer All kind of upright and recumbent bikes
All cross trainers All (or combinations of) Cross Trainers, Ellipticals and
Elliptical/Stepper Stepping Machines
Treeeke All kind of running machines
AMT Adaptive Motion Trainer

Rowing machines, stairclimbers, stretchers, arm ergometers,
All others exotic machines, new innovations, combinations
(Treadclimber, etc.)

Strength Systems

. 4
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Definition and Demarcation Inferconnection |
Consulting
Definitions
Specialized Dealers Sales via a system of expert distributors
E-Tailers Selling goods electronically, as over the Internet
Mass Market & Other Products are offered to every customer through mass retailers or independent stores
ltaly Germany France Spain UK
5
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What Do We Measure in Our Reports? Inferconnection |
Consulting
Methodology
555
Interconnection measures the total The basis for the analysis were
sales at street prices without VAT per interviews conducted with the most
branch to the first buyer (without important  manufacturers  of  the
OEM) branches, who donated information
\ O00000O0 through  written  questionnaires  or
] telephone  interviews. In  return,
HEE EEEEEEER HEIN EER . . .
¢ cooperating companies receive parts for
free, which guarantees a high rate of

return.

Distributor

0000

Sales are segmented by the first
distribution partner.

Direct Sales

O00O0
\ 4 \ 4 * specialised dealers act as a cross-check

Interviews  with  distributors  and

of the data. In addition, investigations of

O000O0O0O0 listings and average prices are carried

out.
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How Do We Conduct Our Research?
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Description Structure of Survey Methodology

Manufacturer

00O

Sell-In Data

* Company Databases
¢ Balance Sheets, Banks
° etc.

Market Influencing Indicators

[QOOOOO0]

Market Development

Forecast Model

Methodology

©0]0]0]0]0]0]e)

Y

Qualitative Research

OOO%@O@

Delphi-Method

Cross-Check of Data

Database :
: ———
e

Total Market
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How Do We Cross Check the Data? Inferconnection |
Consulting
Description Structure of Survey Methodology Methodology
Approach Sell-In Approach Sell-Out

A

TOP 10 OOO v Y. Total Market

All Others 0000

0000 Manufacturer OOO

NMOAd 4Ol

Y. Total Market Dealer OOOOO

Vs
Market Shares
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Content of the Report Inferconnection
onsulting
The IC Market Tracking® is modularly built and consists of the following sections: Content

m The Introduction shows the definition ® The Total Market Analysis shows the

and demarcation of product groups, development of the market surveyed by
regions, and methodology as well as the value and quantity in different
objectives of the study. dimensions, such as regions, product

groups, and ways of distribution. A
forecast for the next years is an essential

m The Executive Summary gives a short part of this analysis.
overview of the results of the study and

m The Competition Analysis shows in detail
analyses key facts.

the development of the top companies in
the market by finding out about the
market shares in different categories,
changes in market position, benchmarks,
average prices, efc.

m As an introduction key factors
influencing the market are analysed in
the Economic Environment:  You will
find the most important data on
consumer behaviour, main economic
indicators, etc.
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What Is the Total Market Development? Interconnection |
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Sample Charts

m  Overview of the total Market until the current year and Forecast for the upcoming three years.

m This chart shows

dummy figures. Rising Demand for Home Fitness Equipment Interconnection

Total Market: Market Development of Home Fitness Equipment 2014~ 201%f; Quantityin 1.000 Units, Value in Mia. EUR Market Analysis

2014 2015 2016 2017e 201 8f 2019f 2020f

CAGR
1620f

30.699

29.377
Quantify in m? x 1.000 27.026
24.992 25.047
23.80%

22.887
—2 e 5,6%

33.315
20%
Valve in Million EUR

31.295

8% 100% 7905, 108%g 79,

25.684

15,8%
8,

g, 40% 5,2%

| ; .

2,5% -

-8,4% -8,4%

1

‘ - 6.5% 4 59, O Vale
= . w000

Annval Change in %
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Which Product Groups Will Be Profitable?
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m  Overview of the Frame Materials Segmentation, Customer, Distribution Channels.

m  This chart shows

dummy figures.
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Sample Charts

Cardio Is the Value Leader Inferconnection
Consulting
Product Groups: Home Fitness Equipment 2014~ 2019¥, Value Shares in % Market Analysis
Avg. Sh. 16-
2014 2015 2016 2017e 2018f 2019f 2020f 20f
Cardlio
s o 68,0%
74r0% 72]% 73r4% 71 ’9% 70,4 7o 69,9 (]
50,4%
32,0%
Strength
Systems 10,1%
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Analysis of the Market Drivers Inferconnection |
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Sample Charts

m The data for the market environment consists of main factors such as general economy data, demography,

income statistics, construction environment and sentiment indicators.

m  This chart shows

sample figures. GDP Continues to Expand Interconnection |
onsulting

. . . . . . . National E
Macroeconomic Indicators: GDP Growth, Unemployment, Private Consumption and Inflation, Real Personal Disposable Income in France ahandl Feanamy

GDP (real change in %) Private consumption (real change pa) and Inflation (%)

~ A e e s Wb A S &
\D\Q\Q\Q\ NN

&
~ R
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4,0%

3%

2%
2%
1%
1%
0%

1%
. |_| I ’_‘ I H I H =e—Private Consumption =—o—Inflation
0,0% L

Unemployment (in %)

2,0%

LR R S SR I . S SR
1%
1.650 |
10%
1.500 .
. T
1.350 - ‘ ‘
1.200 7%

Source: EIU Country Data 01/2017
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Pivot Table

= |n addition to the visualized report a Pivot Table will be included.

= This tool allows individual and selective analyses to be made by the user with the available
data, especially when it comes to future trend and segmentation modelling.

* Pivot tables are available for the competition analysis as well as for the total market and
forecast studies.

How to use Pivot Tables

) o 2. If you want to analyse a different category (i.e.
1. Generally, the desired sub-categories j.e. Technolog;é Technalogy), click on the gray field and drag it down to
Technology - A) can be selected with the ordinary drop ==—="""(=trbution (Al

the tahle Quantity
down menus. Quarter 1
Quantityvalue Qua ey
Weight Classes All T
Count Erma ;
&P £ Al
— ) rice in ses
7 Price in £ (CIasses]l(AII) Sum - # Tachnolo
Segments i B
gum -# [ ——— 3.290 5452 7
ements B 5310 8925 21
sement . 5434 10794
segment o D 18.592 14 624 13
egment 1.332 ] g
SegmentD 5.958 12.0 4
Segment E

Total
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Investment Plan for Your Market Analysis
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IC Market Tracking® Home Fitness Equipment in Europe

Scale of Discounts

Prices & Condlhons

|C Subscription Single Issue € 4.000,- 10%
€ 6.000,- 20%
* *
Total €9.882.50 €10.000,- 25%
Single Country €2.950,- €13.500,- 33%
Italy Germany France Spain UK

* IC Subscription: 25% price advantage compared to single issue. The subscription can be cancelled after two purchases of the study, but not
later than 3 1st December in the year in which the last study has been received. If the subscription is not cancelled, it is extended by one more
year. The price is the individual price for at least two orders of the study (order year and the following year). Price changes must be

announced by Interconnection at least six weeks before 31st December.

**Price taking into account the scale of discount.
Price includes an interactive PDF Document. All prices shown exclude sales tax.
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'
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'
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Interconnection Provides Data for Corporate Decisions e e |

About Interconnection

Problem Solving Competence

We know the efficient tools fo solve your
problems/questions

International Focus

Offices in Vienna, Bratislava, Lviv and Buenos Aires

Interconnection

Industry Competence

. Industry competence due to longtime experience and
Expand Your Horizon regularly conducted studies

Methodology Know-How

Variety of tools for different questions and market
characteristics

Consulting - Strategy-Workshops

We support you deriving strategies and actions from the
research results

. 1
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Our Market-Intelligence Tools
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Market Analysis
Market Volume and Trend's
Competition Analysis

Customer Insights

Focus Groups
Buying Motives
Customer Benefits

Price Simulation

Price Sales Function
Pricing Simulation Tool
Optimum Pricing

Management -
Information System

Business Intelligence Tools
Dashboards

Market Entry
New Markets/Segments
Scoring-Model

©dritenconnetition

Market-Intelligence

Market Intelligence

Distribution Analysis

Channel Maps
Distribution-Matrix
Margins

Brand Insight

Brand Awareness

Brand Scorecards
Brand Affinity

IC

Price Types

Customer Segmentation
Price Awareness
Buying Behavior

Tools

Mystery Shopping
Price Tracking

Price Databases

Sales Evalvation

Customer Experience

Relevance / Satisfaction
Customer Loyalty
Net Promoter Score
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If there are any questions please
do not hesitate to contact us!

Interconnection Consulting
Getreidemarkt 1, A-1060 Wien

Mariia Shvets - Market Analyst
Tel: +38-0-32 2612411
Fax: +43 1 5854623 - 30

shvets@interconnectionconsulting.com

Mag. Ernst Rumpeltes- Market Analyst
Tel: +43 1 5854623 - 38
Fax: +43 1 5854623 - 30

rumpeltes@interconnectionconsulting.com

Interconnection Consulting | Vienna * Oberstdorf ¢ Lviv ¢ Bratislava

www.interconnectionconsulting.com
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IC

we show you the way

Contact
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